
multimedia

Audio Gathering and  
Editing

Video Gathering and  
Editing 

continued

Working in a  
Multimedia Newsroom

photography
roundtable

times

times

management management

managementdesign management

advertising

advertising

multimedia

QUICK GUIDE TO                  PROGRAMS&EVENTS

	 9 am 	g
	 10:30 am

9 to 9:30 am	 e	 continental breakfast
9:30 am	 e	O pening keynote session: “the media in 2015” • presenter: Anthony Casale, CEO, American Opinion Research

8 am 	 e	 annual meeting:  imperial ballroom

10 am to 5 pm	 e	 trade show and newspaper displays:  imperial and plaza ballrooms

10 am to 5 pm	 e	 trade show and newspaper displays:  imperial and plaza ballrooms

10 am to 5 pm	 e	 trade show and newspaper displays:  imperial and plaza ballrooms

	 e	 special afternoon break festivities in the trade show area

	 e	 special afternoon break festivities in the trade show area

6 to 10 pm	 e	 better newspaper reception and awards banquet:  imperial ballroom

5 to 6 pm	 e	 trade show reception:  plaza ballroom — meet the vendors
6 to 7 pm	 e	 hall of fame reception:  plaza ballroom

friday february 5 2010  z  trade show 10 am to 5 pm IMPERIAL and plaza BALLrOOMs

saturday february 6 2010  z  trade show 9 am to 3 pm IMPERIAL and plaza BALLrOOMs

	 10:45 am 	g
	 12 pm

	 10:45 am 	g
	 12 pm

	 2:15 pm 	g
	 3:30 pm

	 2:15 pm 	g
	 3:30 pm

	 3:45 pm 	g
	 5 pm

	 3:45 pm 	g
	 5 pm

newsroom

newsroom

Finding Fresh Angles on the 
Economy in Your Own Backyard

Finding Fresh Angles on the 
Economy in Your Own Backyard 

continued

Local Government  
Reporting 

Internet and Media Law 

New Media: No Time to  
Keep Score

• • •
Editing for Online

roundtables:  
editors, reporters, 

sports writers

roundtables:  
editors, reporters, 

sports writers

Coaching Ethics When the  
Stakes are High 

When Good Pictures Go Bad 

 Making Good Decisions  
for News Coverage 

visit the 
trade show

Too Many Sports, Not Enough 
Staff, a Lousy Deadline:  

What Do You Do?

What Works, What Doesn’t: 
Critiquing Stories Submitted  

by Seminar Participants
• • •

Libel: How to Stay Out of Court

Reporting: Blogging & the Media
• • •

From Full-time to Freelance

Fighting For Access 

Investigative Reporting
• • • 

Writing for the Web

News Design and  
Newsstand Sales

News Design and  
Newsstand Sales 

continued

Effective Web Site Design

View the Newspaper 
Displays

 The Growing Power of  
Online Panels

Downsizing Your  
Paper Size

The Free v. Paid Online  
Content Debate

Journalism —  
The Non-profit Option

Charging for Content: The  
Tiered Membership Model 

Visit the  
Trade Show

NENPA Now Outsourcing

 What IS the State of the 
Newspaper Industry? 

• • •
Benchmark Your Media Site: 

Revenue and Share

The Relationship Between 
Community Journalism and the 

Public in the Digital Age —  
Striking a Balance Between 

Control and Open Access

Developing a Social Networking 
Site in Your Market —  
Insights from Social  

Networking Best Practices

visit the 
trade show

visit the 
trade show

View the Newspaper 
Displays

Online Marketplace
• • •

Outselling Your Conditions

Newspaper Business 
Development Opportunities 

• • •
Managing Sales for Success

Managing Sales for Success 
continued

The Top 5 Web Site  
Money-Maker Tips

Case Study from Ad Agency
Building Business with 

Newspapers

Event Management as a  
New Revenue Stream 

• • •
How Can Newspapers  

Work with TJX

Show Me The Money:  
Mobile & Social Networking

Visual Journalism for  
Reporters

How to Make Money  
on the Web

Mobile Media
• • •

Managing Change

Inviting Readership  
Through Headlines 


